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Coro Southern California (CSC) is a nonpartisan 
nonprofit organization focused on cultivating the 
next generation of diverse leaders through hands-on, 
collaborative, cross-sectoral learning. Based in Los 
Angeles, CSC is one of five training centers for Coro, 
a national organization founded in San Francisco in 
1942 to train young veterans for effective and ethical 
leadership to strengthen the democratic process.  

Coro’s 75-year history gives us one of the most diverse 
alumni networks in the country, with more than 10,000 
graduates nationally serving as leaders spanning local, 
regional and national/global businesses, non-profit 
organizations, labor unions, governmental agencies 
and elected public office. Our alumni engage with 
tens of thousands of organizations, institutions, and 
communities every day. 

We believe that meaningful impact comes from 
collaboration: people in business and communities, 
schools and unions, government and non-profits, 
working together to find creative solutions and 
strengthening our democracy. We share the belief that 
a single person, with the right knowledge, skills, and 
network, can make Southern California a better place 
for all who live and work here.

CSC offers substantive programs for youth, recent 
college graduates, and early, mid-career and executive 
leaders, cultivating emergent leaders at all stages of 
their lives and careers. Graduates come away from 
CSC with a deeper understanding of how the Southern 
California region works, the leadership skills to 
contribute to its success, and a network of engaged 
and influential alumni to help them reach their goals. 

In 2021-22, we served more than 1,000 civic leaders 
through our programs, and more than 90% of them 
indicated our training has made a significant and 
positive impact on their careers and lives.  

CSC is on solid financial footing. Our $1.8M budget 
and $2.5M reserve are derived from tuition, two 
major annual events, foundation grants, and individual 
and corporate donations.  Our 5,000-strong alumni 
network provides opportunities to significantly grow 
our donor base.

Learn more about us at corola.org

Coro’s programs use the “community as the classroom”, and our training is supported by hundreds of cross-
sectoral individuals and organizations serving as field supervisors, project sponsors and interview subjects. 
Collectively, these supporters and our alumni comprise a vast network providing one another invaluable 
interpersonal, career, business and community resources that last well after the conclusion of our programs.

ABOUT  CORO

CORO SOUTHERN CALIFORNIA

http://corola.org


CSC is fueled by a diverse and dynamic full-time staff of nine who embody the organization’s commitment to 
ethical and effective leadership. CSC team members center trust, joy, accountability, agility, and flexibility in 
their work. We thrive on a culture of self and situational awareness grounded in inquiry, feedback, and open 
communication. Work happens collaboratively across functions to deliver the organization’s high impact in the 
Southern California community.

Our Commitment to Equity and Racial Justice

CSC is committed to Diversity, Equity, Inclusion and 
Belonging (DEIB) across our programs, teams and at 
the governance level.  We are working across the Coro 
National network to examine, facilitate and embed 
Diversity, Anti-racism and Inclusion training into Coro 
programs. Our Board DEIB Committee ensures we 
approach all aspects of our programs through a DEIB 
framework.  And as we always have, we continue to 
focus on building and connecting a diverse network of 
leaders through our programs and events.

Reporting to the President & CEO, the Director of Development 
& Communications is a key advisor, serves as the primary staff 
liaison supporting the President & CEO in her work with the Coro 
Southern California Board of Directors and Honorary Board; 
designs, implements and maintains new and existing development 
strategies; manages Coro’s key fundraising events; and coordinates 
marketing and communications across the organization.  

The Director leads and directs external partner/vendor 
relationships that support internal capacity in website content 
and operations, graphic design and event planning.  The Director 
engages and directs Coro alumni and other volunteers as needed to 
implement development and communications priorities. 

The Director is an organization-wide resource and partners with 
colleagues in program management and recruitment to coordinate 
earned and owned media efforts which promote and support 
Coro’s leadership training programs.

ABOUT OUR TEAM AND CULTURE

THE POSITION



Grow the engagement of Coro Southern California’s 5,000 alumni from the myriad of leadership training 
programs, and cultivate them as active supporters and donors; 

Create and successfully deliver effective messages that motivate other potential major donors;

Develop and launch Coro Southern California’s planned giving program;

Maintain existing foundation relationships and support President & CEO in developing new foundation grants;

Build on the on-going success of Coro’s annual Gala and Women in Leadership Luncheon, and continue to 
enhance participant experience and donor cultivation through these events;

Support the President & CEO in her role as media spokesperson, and ensure that Coro Southern California has 
a favorable and influential media presence;

Set strategy and guide the execution of the highest quality content and user experience for corola.org, and 
Coro’s social channels;

Collaborate with President & CEO to cultivate and maintain relationships with board members, honorary 
board members and other opinion leaders and influencers in Southern California.

Fundraising and Stakeholder Management

• Oversee and manage all institutional grants, individual 
giving, major gifts, fundraising campaigns, event-based 
donations, program-related fundraising efforts, and 
in-kind contributions;

• Serve as head grant writer, working with the program 
team, growth team, and the President & CEO to write 
and submit grant proposals, reports, and updates;

• Serve as lead for the production of Coro’s fundraising 
events, including the annual Gala, annual Women in 
Leadership Luncheon, and other fundraising events;

• Identify new prospective donors and organizational 
partners;

• Engage in the cultivation and stewardship process of 
new and existing funders, stakeholders, and partners;

• Work across departments to design Coro’s Annual 
Report and other impact demonstrating reports;

• Design and implement strategies for all fundraising 
campaigns, including Coro’s annual year-end 
campaign, calling campaigns, etc.;

• Manage donor communications.

Board of Directors

• Serve as the main staff liaison supporting the 
President & CEO in her work with the Coro Board 
of Directors and Honorary Board;

• Plan and coordinate all Board meetings, events, and 
other informal Board gatherings.

Marketing/Communications

• Oversee and lead Coro’s marketing and 
communications;

• Serve as main liaison between Coro staff and third 
party contractors, including graphic designer, 
webmaster, and event planning vendor;

• Manage Coro’s newsletter, social media accounts, 
and marketing calendar;

• Make content edits to Coro website as needed;

• Support program and growth teams with marketing 
and communication needs.

KEY PRIORITIES

KEY RESPONSIBILITIES



The ideal candidate is highly motivated to support the mission of Coro to strengthen the democratic process 
by preparing individuals for effective and ethical civic leadership and to contribute to Coro’s on-going work to 
deepen its commitment to Diversity, Equity, Inclusion and Belonging (DEIB) across programs, teams and at the 
governance level.

This high-level individual contributor brings development 
expertise, across multiple strategies, and willingness to 
broaden their organizational impact by leading marketing and 
communications efforts. They must be a naturally effective 
interpersonal communicator and relationship builder who 
easily builds trust with senior executives and institutional 
and corporate stakeholders.  The capacity to contribute to 
the development of strategy, and lead execution of multiple 
strands of work with a high degree of ownership and 
attention to detail is highly valued.

Be a strategic, adaptive and creative thinker;

Feel at home in a fast-paced and dynamic environment;

Results-oriented with strong follow-through;

Rapidly acquires knowledge and exercises good 
judgment even when information is incomplete or 
ambiguous;

Promote and model a culture of inclusion and 
collaboration;

Outstanding writer and editor of all types of content;

Politically astute and tactful, attentive to the 
perspectives and competing interests of various 
internal and external stakeholders;

An existing understanding of and professional network 
in Southern California, highly desirable.

Bachelor’s Degree from an accredited college or university.

Track-record of success in day-to-day operations 
of a fundraising function, including major donor 
cultivation, corporate relations, planned giving, 
event management or grant writing;

Demonstrated ability to work with high-profile 
and senior executives and effectively manage 
stakeholder relationships and requests;

Reputation as on outstanding project manager, 
capable of understanding the big picture and having 
autonomy and directing their own work;

Previous success at multi-tasking, prioritizing 
and maintaining flexibility to adapt to changing 
demands and priorities;

Track-record of promoting and nurturing 
collaboration across an organization and within a 
team;

Understanding of Coro Programs or other 
leadership training programs, highly desirable. 

THE IDEAL CANDIDATE

ATTRIBUTES

EDUCATION

EXPERIENCE



The salary range for this position is $100,000–$120,000, 
depending on experience and qualifications.

We offer medical, dental and vision benefits beginning 
90 days after start of employment.  We pay 100% of the 
employee’s premiums for HMO, and employees may 
choose to pay the additional premium for a PPO option.

We sponsor a 403(b) plan for our employees. All 
employees are immediately eligible upon hiring to 
make pre-tax savings or Roth contributions, and all 
employee and any matching contributions are 100% 
vested at all times.  

Coro Southern California is partnering with Justus McGinity Executive Search for this recruitment. To apply 
for this opportunity, send your cover letter and resume to Julie Justus McGinity, Principal, Justus McGinity 
Executive Search at CoroSoCal.Devel@gmail.com. Interested candidates are encouraged to submit materials 
promptly. Application materials will be accepted until the position is filled. Only candidates who move beyond 
the review of submitted materials will be contacted.

 
The approximate timeline for the recruitment is as follows:

We offer paid vacation and sick time, 11 paid 
holidays per year, and a range of short leaves 
for specific reasons including bereavement, 
military training and volunteer civil service.  
Vacation time accrues at the rate of ten (10) 
days per year, from first through tenth year 
of employment, and fifteen (15) days per year 
starting with the 11th year.  

This position is based in downtown Los Angeles, 
and the successful candidate must be able to 
work in the office as necessary. We offer flexible, 
hybrid-work schedules under Remote Work 
Agreements negotiated individually with each 
employee.  All employees are required to be fully 
vaccinated for COVID-19.

SALARY

HEALTH BENEFITS

RETIREMENT

ADDITIONAL BENEFITS

HYBRID WORK/ COVID VACCINATION POLICY

COMPENSATION & BENEFITS

APPLY

1 2 3
Round One Interviews: 
Late Feb-Early March

Round Two Interviews: 
Mid March

Targeted Date of Offer:  
March 30, 2023

mailto:CoroSoCal.Devel%40gmail.com?subject=


EQUAL EMPLOYMENT OPPORTUNITY STATEMENT

Coro is an equal opportunity employer. We strongly encourage and seek applications from women, people of 
color, including bilingual and bicultural individuals, as well as members of the LGBTQ+ communities.

All qualified applicants will receive consideration for employment without regard to age, race,
color, religion, sexual orientation, gender identity, parental status, national origin, ability/disability status, 
protected veteran status, or any other characteristic protected by law.


